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Â2024 ṕ+5% Ṗ 2019 ṕ+9% Ṗ

ṕ +39% 2019 +42% Ṗ 1 6,400

Â -3%

1. 
ểḰ ṇ

Ḳ 2024 ṕ Ṗ

ṕ Ṗ

2024 65,028 48,668 16,360

ṕ Ṗ ṧ5.3% Ṩ2.6% ṧ38.9%

ṕ2019 Ṗ ṧ9.1% ṧ1.3% ṧ41.5%

ẑ 6

ẑ20241-12 6
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Â2024 5 4 ṕ2019 -8% Ṗ 9

Â /

1. 
ểḰ ṇ

Ḳ 2024 ṕ Ṗ

ṕ Ḳ Ṗ

2019 2019 2019

2024 53,995 +8.5% -8.0% 29,314 +4.2% -5.9% 24,681 +14.1% -10.4%

2023 49,758 +19.1% -15.2% 28,135 +21.0% -9.7% 21,623 +16.6% -21.5%

2019 58,710 +4.5% 31,162 +7.1% 27,548 +1.8%
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Â2024 25 ṕ 2019 +15% Ṗ

Â2019 ṕ+19% Ṗ

1. 1/2
ểḰ ṇ

Ḳ 2024 ṕ Ṗ

ṕ Ḳ Ṗ

2019 2019 2019

2024 251,536 +14.8% +14.7% 203,325 +14.3% +18.5% 48,211 +17.2% +1.0%

2023 219,101 +27.7% -0.1% 177,960 +29.7% +3.7% 41,141 +19.7% -13.8%

2019 219,312 +7.1% 171,560+8.6% 47,752 +2.0%
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Â 1 2018 / 2024
47,000 ṧ6% 2019 +25%

1. 2/2
ểḰ ṇ

Ḳ 2024 ṕ Ṗ

2019 2019 2019

2015 33,750 +9.1% 50,520 +8.1% 15,758 +3.6%

2016 32,687 -3.2% 49,234 -2.5% 15,602 -1.0%

2017 32,606 -0.2% 49,732+1.0% 15,526 -0.5%

2018 36,462 +11.8% 54,300 +9.2% 17,285 +11.3%

2019 37,355 +2.4% 55,054 +1.4% 17,334 +0.3%

2020 33,994 -9.0% -9.0% 48,361 -12.2% -12.2% 16,596 -4.3% -4.3 %

2021 34,221 +0.7% -8.4% 49,270 +1.9% -10.5% 17,348 +4.5% +0.1%

2022 41,069 +20.0% +9.9% 59,042 +19.8% +7.2% 18,532 +6.8% +6.9%

2023 44,034 +7.2% +17.9% 63,253 +7.1% +14.9% 19,027 +2.7% +9.8%

2024 46,585 +5.8% +24.7% 69,362 +9.7% +26.0% 19,533 +2.7% +12.7%

1 ể ṕ Ṗ ṕ Ḳ Ṋ Ṗ



60

Â

Â10Ṍ50 6

Â

1. 
ểḰ ṇ

Ḳ 7 5 7  ṕ Ṗ
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Â2024 1 6 ṕ2019 +42% Ṗ

1. 
ểḰ ṇ

Ḳ 2024 ṕ Ṗ
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Â ṕ Ṗ 5 61%

Â 62% ṕ Ṗ 51%

Â ṕ+147% Ṗ ṕ+130% Ṗ

1. ṕ Ṗ
ểḰ ṇ

Ḳ 2024 ṕ Ṗ

1 3,610

ṧ43.2%

ṕ Ṗ 2019

1 +129.7% -16.0%

2 +37.4% +34.9%

3 +24.9% +83.4%

4 +35.9% +97.5%

5 +13.7% +10.4%

6 +57.5% +82.4%

7 +16.0% +66.8%

8 +12.9% +5.0%

9 +46.1% +33.8%

10 +39.2% +108.8%

11 +45.1% +41.1%

12 +43.5% +72.4%

13 +27.3% +63.8%

14 +23.4% +34.5%

15 +18.5% +30.7%

16 +63.2% +78.0%

17 +69.4% +71.0%

18 +56.1% +61.0%

19 -5.4% -8.6%

20 +147.2% +0.6%

+39.3% +50.6%

+43.2% +34.3%
ẑ ṕ Ṗ
ẑ 10
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Â2024 8 1 ṕ2019 +69% Ṗ

Â ṕ Ṗ

5 66%

1. 1/3
ểḰ ṇ

Ḳ 2024 ( ) ṕ Ṗ

ẑ Ӹ

Ị 1,257
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Â2024 1
40

Â 10 1 ẑ

1. 2/3
ểḰ ṇ

Ḳ 2024 ( ) ṕ Ṗ

1 399,162 

2 395,606 

3 372,481 

4 369,835 

5 365,886 

6 364,948 

7 348,895 

8 334,927 

9 306,427 

10 291,287 

11 268,691 

12 265,689 

13 245,480 

14 220,154 

15 218,049 

16 205,547 

17 202,258 

18 186,950 

19 184,077 

20 103,752 

1 ṕ / Ṗ ṕ Ṗ

1 15.5 

2 15.1 

3 13.7 

4 13.6 

5 13.0 

6 12.6 

7 12.4 

8 10.9 

9 10.6 

10 9.7 

11 8.4 

12 8.0 

13 7.6 

14 7.6 

15 6.6 

16 6.6 

17 6.2 

18 6.1 

19 5.4 

20 3.6 
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ẑ 1 ṕ Ṗ

1. 3/3
ểḰ ṇ

Ḳ 2024 ( ) ṕ Ṗ



66

Â2024 2019 9 1.5 UP

Â 1.3 Ṍ2

1. 
ểḰ ṇ

Ḳ 2024 ṕ Ṗ
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Â2024 1,200 ṕ+36% Ṗ 2019 ṕ+29% Ṗ

Â 2019 +120 Ṿ
Â ṕ+29% Ṗ 2 ṕ+25% Ṗ

2. 
ểḰ ṇ

Ḳ 2024 ṕ Ṗ

2019

650,275,390 +5.3% +9.1%

11,867,430 +36.0% +29.0%

ṕ2024 Ṗ 2019

2019

486,676,400 -2.6% +1.3%

9,587,980 +24.5% +16.7%

ṕ2024 Ṗ 2019

2019

163,598,990 +38.9% +41.5%

2,279,450 +121.8% +131.5%

ṕ2024 Ṗ 2019
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Â2023 / 1,400 720 7

Â 5 4 2

2. /
ểḰ ṇ

Ḳ 5 6 ṕ Ṗ

Ḳ Ṅ
Ḳ
Ḳ
Ḳ
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Â 5 2023

Â 2024 1

2024 2019 4

2. 
ểḰ ṇ

Ḳ 5 6 ṕ Ṗ

Ḳ Ṅ
Ḳ
Ḳ
Ḳ
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Â GW 5 8 Ṍ2

Â2023 2019 5 8

2. 
ểḰ ṇ

Ḳ 5 ṕ Ṗ

ẑ 2023
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Â2023 3,107 ṧ42Ṿ 920 2019

Â 18,500 ṧ12Ṿ 1,900 2019

2. 
ểḰ ṇ

Ḳ 5 ṕ Ṗ
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Â 1.5 6

Â2024 16% 10% 7% ṕ Ṗ

Â3 5

2. ṝ Ṟ
ểḰ ṇ

Ḳ 5 6 ṕ Ṗ

Ḳ
Ḳ
Ḳ
Ḳ

2019 2023 2024 2019

9,507 8,250 6,761 -18.0% 71.1%

15,391 13,289 12,101 -8.9% 78.6%

8,793 7,434 6,202 -16.6% 70.5%

1,881 1,659 1,119 -32.5% 59.5%

931 824 731 -11.3% 78.6%

ễ 8,793 7,434 6,202 -16.6% 70.5%

4,134 3,659 2,990 -18.3% 72.3%

2,661 2,197 1,896 -13.7% 71.3%

1,998 1,578 1,316 -16.6% 65.9%

220 168 174 +3.8% 78.9%

( )
3,566 3,205 3,874 +20.9% 108.6%

24,899 21,538 18,862 -12.4% 75.8%



73

Â 2024 228 ṕ Ṗ

2. 
ểḰ ṇ

Ḳ 2024 ṕ Ṗ
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Â 47 1

Â2024 ṕ228 Ṗ 12

Â ḵ

2. 
ểḰ ṇ
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Â

Â ṕ4 Ṗ Ṍ ṕ10 11 Ṗ2

2. 
ểḰ ṇ

Ḳ 2019 2023 2024 ṕ Ṗ
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Â 62% 41%

Â ṕ Ṗ 4 ṕ 24% Ṗ

2. ṝ Ṟ
ểḰ ṇ

Ḳ 2024 ṕ Ṗ

189

ṧ10 3. 1%

ṕ Ḳ Ṗṕ Ḳ Ṗ


